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T THE MATTER OF THE APPLICATION OF 
ROOM CREEK WATER USERS 
SSOCIATION FOR APPROVAL OF AN 
XTENSION OF ITS CERTIFICATE OF 
ONVENIENCE AND NECESSITY. 
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DOCKET NO. W-01865A-11-0057 

STAFF’S NOTICE OF FILING LATE- 
FILED EXHIBIT 

BEFORE THE ARIZONA CORPORATION C( 
“:‘ e 

*.. , * I “-q 
ZOMMISSIONERS 
3ARY PIERCE, Chairman 
ibB STUMP 
5ANDRA D. KENNEDY 
’AUL NEWMAN 
3RENDA BURNS 

The Arizona Corporation Commission (“Commission”) Utilities Division Staff (“Staff ’) 

:reby files, as a late-filed exhibit the revised Best Management Practices as discussed at the May 

5,201 1 hearing in this matter. 

RESPECTFULLY SUBMITTED this 27* day of May, 201 1. 

K. U& 
Ayes& K. Vohra 
Akorney, Legal Division 
Arizona Corporation Commission 
1200 West Washington Street 
Phoenix, Arizona 85007 
(602) 542-3402 

Iriginal and thirteen (1 3) copies 
If the foregoing were filed this 
!7th day of May, 201 1 with: 

locket Control 
lrizona Corporation Commission 
1200 West Washington Street 
’hoenix, Arizona 85007 

Zopieszf the foregoing were mailed 
,his 27 day of May, 201 1 to: 

Kal Miller, Secretary 
GROOM CREEK WATER USERS ASSOCIATION 
P.O. Box 3897 
Prescm, Arizona 86302 



Com pany: Decision No.: 

Phone: Effective Date: 

Local and/or Repional Messaaina Proaram Tariff - BMP 1.1 

A program for the Company to actively participate in a water conservation campaign with local 
or regional advertizing (Modified Non-Per Capita Conservation Program BMP Category 1: Public 
Awareness/Public Relations 1.1: Local and/or Regional Messaging Program). 

REQUIREMENTS 

The requirements of this tariff are governed by Rules of the Arizona Corporation Commission 
and were adapted from the Arizona Department of Water Resources’ Required Public Education 
Program and Best Management Practices in the Modified Non-Per Capita Conservation Program. 

1. The Company or designated representative shall actively participate in water 
conservation campaign with local and/or regional advertising. 

2. The campaign shall promote ways for customers to save water. 

3. The Company shall facilitate the campaign through one or more of the following 
avenues (not an all inclusive list): 

a. Websites 
b. Promotional materials 
c. Vehicle signs 
d. Bookmarks 
e. Magnets 
f. Newsletter 

4. The Company shall keep a record of the following information and make it available 
to the Commission upon request. 

a. A description of the messaging program implemented and program dates. 
b. The number of customers reached (or an estimate). 
c. Costs of Program implementation. 

Revised: 5-26-1 1 



Com pany : Decision No.: 

Phone: Effective Date: 

Customer High Water Use Inauirv Resolution Tariff - BMP 3.6 

PURPOSE 

A program for the Company to assist its customers with their high water-use inquiries and 
complaints (Modified Non-Per Capita Conservation Program BMP Category 3: Outreach Services 
3.6: Customer High Water Use Inquiry Resolution). 

REQUIREMENTS 

The requirements of this tariff are governed by Rules of the Arizona Corporation Commission 
and were adapted from the Arizona Department of Water Resources‘ Required Public Education 
Program and Best Management Practices in the Modified Non-Per Capita Conservation Program. 

1. The Company shall handle high water use inquiries as calls are received. 

2. Calls shall be taken by a customer service representative who has been trained on 
typical causes of high water consumption as well as leak detection procedures that 
customers can perform themselves. 

3. Upon request by the customer or when the Company determines it is warranted, a 
trained Field Technician or Water Operator shall be sent to the customer’s residence 
to conduct a leak detection inspection and further assist the customer with water 
conservation measures. 

4. The Company shall follow up in some way on every customer inquiry or complaint 
and keep a record of inquiries and follow-up activities. 

Revised: 5-26-1 1 



Company: Decision No.: 

Phone: Effective Date: 

WATER SYSTEM TAMPERING TARIFF - BMP 5.2 

PURPOSE 

The purpose of this tariff is to promote the conservation of groundwater by enabling the 
Company to bring an action for damages or to enjoin any activity against a person who tampers 
with the water system. 

REOUIREM ENTS: 

The requirements of this tariff are governed by Rules of the Arizona Corporation 
Commission, specifically Arizona Administrative Code (“AAC‘) R14-2-410 and the Arizona 
Department of Water Resources‘ Required Public Education Program and Best Management 
Practices in the Modified Non-Per Capita Conservation Program. 

1. In  support of the Company‘s water conservation goals, the Company may bring an 
action for damages or to enjoin any activity against a person who: (1) makes a 
connection or reconnection with property owned or used by the Company to provide 
utility service without the Company’s authorization or consent; (2) prevents a Company 
meter or other device used to determine the charge for utility services from accurately 
performing its measuring function; (3) tampers with property owned or used by the 
Company; or (4) uses or receives the Company’s services without the authorization or 
consent of the Company and knows or has reason to know of the unlawful diversion, 
tampering or connection. If the Company’s action is successful, the Company may 
recover as damages three times the amount of actual damages. 

2. Compliance with the provisions of this tariff will be a condition of service. 

3. The Company shall provide to all its customers, upon request, a complete copy of this 
tariff and AAC Rl4-2-410. The customers shall follow and abide by this tariff. 

4. I f  a customer is connected to the Company water system and the Company discovers 
that the customer has taken any of the actions listed in No. 1 above, the Company may 
terminate service per AAC R14-2-410. 

5. I f  a customer believes he/she has been disconnected in error, the customer may 
contact the Commission’s Consumer Services Section at 1-800-222-7000 to initiate an 
investigation. 

Revised: 5-26-1 1 


